Nontheatrical Films — Interim Report No. 3

By THOMAS W. HOPE

This third Interim Report brings up to date
(as of January 1, 7962) and amplifies
selected statistics contained in the compre-
hensive study of the nontheatrical film and
audio-visual field published in the June 1959
issue of the Journal (pp. 387-392). It
supersedes in part the Interim Report pub-
lished in the January 1961 issue of the
Journal (pp. 68-72).

HicHER costs and grcater use of motion
pictures and other audio-visual materials
accounted for a 79, increase in dollar
volume in 1961 over 1960’s expenditures.
The $415 million estimated expenditure
for 1961 by audio-visual users represented
a $27 million rise over the $388 million of
1960 (Fig. 1).

Not included in the above 1961 figure
is another $60 million, indicated by several
unofficial studies of the audio portion of
the field and of capital investment (see
section headed “‘Basis for FEstimates,”
below). In addition, the $415 million docs
not include the salarics of part-time audio-
visual coordinators in schools, business
firms, government agencics, church organ-
izations, and associations. Wages and
salaries of the estimated 50,000 full-time
employees are included.

By adding to the $415 million figure an
estimate of $60 million for audio products,
and taking into account the portion of time
and salaries of thousands of the part-time
A-V coordinators, the statement that this
industry is now a half-billion-dollar-a-year
business is probably correct.

Unit Output Level—Costs Up

Although official year-end totals for
16mm sound projector sales arc not yet
available, it is probable that the accelerated
sales of this product during 1959 and 1960
leveled off in 1961 ; U.S. domestic industry-
wide sales in 1961 are estimated at about
the 1960 level — 42,000 (seec Table I).
Taking into account the trade-ins and sale
of second-hand projectors, the year’s net
gain was probably 38,000 machines. This
would make the number of units now in use
an estimated 765,000 (Table 1I).

Motion-picture productions were up a
modest 2.29, — a total of 8,500 as com-
pared with the 1960 total of 8,320 (Table
III).

This report has been prepared by Thomas W.
Hope, Assistant Advisor on Nontheatrical Films,
Eastman Kodak Co., 343 State St., Rochester 4,
NY.
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Fig. 1. Audio-visual expenditures in
U.S.A. in 1961 reach $415,000,000.

Because of greater costs in 1961, however,
money invested in production amounted to
$127 million, a rise of 10.49, over 1960.
(Table IV).

Investment in release prints was up
7.8%, totaling $69 million in 1961. No
figurcs arc available on the number of
16mm prints turned out.

Film utilization improved as audiences
increased. Money spent for distribution of
sponsored films and for selling educational
and religious pictures totaled $100 million,
which amounted to a 7.5%, increasc over
1960's $93 million.

Motion picture projectors and cameras

Table I. Analysis of Estimated 1961 Sales
of 16mm Sound Projectors

Units

New Sales . 42,000
Trade-ins 17,000
25,000

Sccond-Hand Sales 13,000
Net Gain 38,000

Table II. Ownership of 16mm Sound
Projectors in Use in U.S. (Estimated as of
January 1, 1962).

Education e 234,000
Business and Industry . 185,000
Religion 133,000
Governments 76,000
Home e .. 70,000
Civic, Social Wclfare,

Recreational, etc.. . 53,000
Medicine and Health . 14,000

Total . 765,000

Table III. Estimated Number of U.S. Nontheatrical Motion Picture Productions.

7958 1959 1960 1961

Business and Industry. 4500 5400 5000 5100
Governments 1500 1500 1500 1550
Education. 940* 1260* 1020* 1100
Religion. . . . . . . . . ... ... 200 220 190 190
Civic, Social Welfare, and Recreational . 200 210 210 200
Medicine and Health . 300 400 300 250
Experimental 100 110 100 110
Totals 7740 9100 8320 8500

* Revised Jan. 1, 1962
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AUTOMATIC BUTT SPLICER

Culs. Splices. Applies Magic Mylar Automatically

Now, with no
fuss, mess or
waste, it is
possible to
splice, repair,
butt-splice, or
strengthen
splices on all
types of film—
positive, nega-
tive, magnetic — even duPont Cronar or
other bases.
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Model 35 for 35mm, Model 16 for 16mm—?3295
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O'CONNOR Fid CAMERA
HEADS FOR SMOOTH

CONTINUOUS EASILY
CONTROLLED ACTION

MODEL 100 B
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Model C for
camera up to
20 Ibs. $275.
Model 200-A
for cameras
up to 200 Ibs.
$2250

* Designed for use with 16 and 35mm.
cameras with a total weight up to
100 |bs.

* Heavy duty professional model.

* Weighs 20 pounds. Dimensions: 7"
high, 7" deep, 11" wide.

* Tilt from minus 75° to plus 75°.
* Camera mounting screw 3;"-16.

* Equipped with precision bull's eye
level.

* Available with Mitchell Standard,
Mitchell 16, Pro Jr., Auricon and
O'Connor “Level-head' bases.
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plus production equipment accounted
for $37 million representing a modest
2.89% increase. Other audio-visual equip-
ment and material likewise had a small
increase (2.59%;) to $82 million.

Color Shows Increase

Laboratories reported increases in color
print orders. Less expensive raw stock and
better systems for making color prints are
credited as key factors in the swing to color.
Although schools probably buy five black-
and-white prints for every one in color,
the percentage of color-print purchases has
been increasing for the past several years at
the rate of at least 19/, per year. Business
sponsors continued to favor color by a
wide margin.

Improved high-speed color emulsions
and the use of color internegative have
simplified production and printing prob-
lems. New highly effective portable lights
are helping producers to shoot color where
herctofore often black-and-white was used.
Lixamples of this are found in industrial
films taken chiefly in factories. Travel film
lecturers can get better interiors, and, in
addition, no longer must project their
original film, but rather can have excellent
prints made, thus preserving the original.

Much 8mm sound printing is expected
to be in color. The difference in cost
between a color 8mm print and black-and-
white is not expected to hinder the trend to
color in this gauge.

8mm Sound

Statistical data on the sales of 8mm sound
projectors to date are unavailable. Com-
pared to today’s 765,000 16mm sound
projectors, the total number of 8mm sound
projectors in the field is relatively small.
Pioneers in the field feel, however, that
after two years, the sales of 8mm sound
projectors probably ecxcced the sales of
16mm sound projectors made in the first
four or five years in the 1930’s.

The number of titles available in 8mm
sound today is rather surprising. It is
estimated that prints of over 200 titles are
now being offered in the new 8mm medium.
This includes 57 entertainment subjects,
about 90 educational titles and between 50
and 60 business films.

The future importance of 8mm sound
to the visual communication and enter-
tainment fields is indicated by the number
of individuals and organizations engaged in
work on an 8mm sound program of one
kind or another including manufacturers
of projectors and cameras; laboratories
installing 8mm printing and striping
equipment or already equipped to do 8mm
service; educational film producers making
single subjects as well as film series avail-
able in 8mm; and sponsors using 8mm for
sales work.

Although probably more than a million
dollars was spent for 8mm sound products
in 1961 (hence not reported separately), it
is believed that considerable sums were
spent in research and development work
on 8mm sound equipment and films.

Basis for Estimates

In order to understand the data found
chiefly in Tables IV and V, an explana-
tion of the five major catcgories is necessary.
The costs for each portion are based upon
the following :

Production — motion pictures, filmstrips,
and sound slidefilms.

Release prints — motion pictures, silent
filmstrips, and sound filmstrips (sound
slidefilms).

Distribution — commercial and audio-
visual dealer film rentals and sales; spon-
sored film distribution; and school, gov-
ernmental, religious, medical, social serv-
ice, and public libraries.

Motion-picture  equipment — 16mm  and
8mm sound projectors, cameras, and pro-
duction equipment such as lights, sound
recorders, ctc.

Table IV, How the Money Is Spent: Estimated Nontheatrical Film and Audio-Visual
Expenditures by Type of Product (in millions).

7967
vs.
1958 7959 7960 19617 1960

Production .. . .. %100 $115 $115 $127 +10.49,
Release Prints . . . . . . . 49 57 64 69 + 7.8%
Distribution . . . R 78 85 93 100 + 7.5%
Motion Picture Equnpment . 29 32 36 37 + 2.8%
Other Audio-Visual. . . . . 50 68 80 82 + 2.59,

Totals $306 $357 $388 $415 + 7.0%
Table V. Estimated 1961 Expenditures by Categories (in millions).

Produc-  Release Distri-  Mot.-pic.  Other
lion Prints bution  equipment AV Total

Business and Industry $ 82 $42 $ 40 $8 $29 $201
Education . . . . . . 15 11 28 17 35 106
Governments . . . . . 21 10 14 4 14 63
Religion . . . . 4 3 7 3 2 19
Civic, Social Wclfare,

and Recrecation . 3 2 10 3 1 19
Medicine. 2 1 1 2 1 7

Totals . . . . . . . $127 $69 $100 $37 $82 $415
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Other audio-visual equipment and materials —
sound slidefilm, filmstrip, 2 by 2-in. slide,
31 by 4-in. slide, overhead transparency,
and opaque projectors; projection screens;
projection stands; materials for making
slides and overhcad transparencies; and
other materials such as lcttering devices,
coloring pencils and pens, still cameras,
ctc.

Audio equipment and materials, men-
tioned above, have not been incorporated
in the basic estimates for this report. The
$60 million estimate for 1961 includes tape
recorders, record players, language labs,
educational television stations, closed-
circuit television, public address systems,
and among the materials — magnetic
tape, records and language tapes.

The statistical data arc based on two
chief sources. Over the past decade nu-
merous surveys and studies have been made
in depth for specific purposes by govern-
ment agencics, trade associations and
others. Such reports have served as the
original basc on which subsequent esti-
mates have been predicated often on a
percentage rise or fall from the base figure.

On an annual basis, more than sixty
organizations and companies form a volun-
tary industry “‘consumcr” panel, compris-
ing a rcpresentative cross-section of all
types of manufacturers, film producers,
film processing laboratories, school audio-
visual units, national associations, (ilm
distributors, business sponsors, religious
organizations, government agencies, and
medical groups. All such information
supplied the SMPTE is treated as strictly
confidential and is not revcaled as in-
dividual data.

No information is scparately included
for tcaching machines. Many involve
photographic applications. Clonsiderable
amounts of moncy were cxpended for
programmed instruction, covering cxper-
imenting with techniques, developing and
manufacturing machines, and program-
ming subjects.

Business and Industry

Sponsors and producers reported an
increcase of about 29, in the number of
productions. The production level of some
firms was the same as last year’s; others up as
much as 15%; and some down as much as
1095. Almost all reported that expenditures
for production were up by an ecstimated
average of 117,

Likewise, release-printing was up 99%.
Color made big gains, according to the
laboratorics, producers and sponsors. In
some cases, the color footage almost
doubled.

Distribution expenditures made an av-
erage gain of 149, as bookings, showings
and audicnces increased.

Motion-picture  equipment  purchascs
were ofl slightly, but the dollar figurc rose
somewhat duc to higher prices for im-
proved projector models. Purchases of
other audio-visual cquipment and mate-
rials remained about the same as in 1960.

Producers and sponsors reported capital
investment in studios, projection-conference
rooms and other facilities, indicating the
expenditure of about $5 million in 1961,
This amount does not include the motion-
picture production and projection equip-
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ment plus other audio-visual cquipment
already counted in Tables IV and V.

Education

The number of educational (non-
sponsored, classroom) films produced in
1961 was slightly higher than 1960°s
adjusted total of 1020. The figure of 1600,
reported in last year’s Interim Report No.
2, has been reduced following the relcase
of new information in a U.S. Office of
Fducation survey of university film produc-
tion activities. Filmstrip sales continued a
steep climb.

ixpenditures  for  production, release
prints, distribution, and other audio-
visual items incrcased 7%, 139, 6%, and
590 respectively. Projector buying dropped
an estimated 147 as the National Defense
Education Act impetus reached a peak in
1960 ('Table VI).

Capital expenditures are estimated con-
servatively at $2 million. This is in addition
to onc estimate of $18% million for audio
equipment. Of this amount, possibly $12
million was invested in language labora-
tories.

Governments

Federal government motion-picture pro-
duction was up for the first time in three
years, duc chiefly to increased activity
in the military and space programs. State
agencics and local units, such as police and
fire departments, likewise are using visuals
on an increasing scale.

Table V1. Prajector Ownership by Type
of School (as of Jan. 1, 1962).

Projectors  No. of

in use schools
Public Elementary . 125,000 92,111
Public Secondary 72,700 25,744
Higher liducation. 19.300 2,026

Private and Parochial

Elem. & Scc. . 17,000 17,059
Totals . . 234,000 136,940

This interest is reflected in a modest rise
in expenditures for release prints, film
distribution and equipment purchases.

Religion

After several years on a budgetary
plateau, slight increases in all five cate-
gories resulted in a $1 million rise, 5.5%
over 1960. 1%lm productions remained
ceven, while filmstrips showed  another
strong year.

Projector sales were up considerably
including second-hand machines.

Civic, Social Welfare and Recreational

in this category which showed a 199,
jump. Greater projector buying and more
investment in film productions accounted
for the surprising rvise.
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Table VII, Who Spends Audio-Visual Money? A Four-Year Comparison (in millions).

71967 vs.
71958 1959 1960 1961 1960
Business and Industry . $155 $178 $184 $201 + 9%
Education. 55 78 103 106 + 39
Governments 56 59 59 63 4+ 7%
Religion . 19 19 18 19 + 5.59,
Civic, Social Wclfarc, Recreanonal etc 14 15 16 19 4199
Medicine . 7 8 8 7 —12. 5%
Totals $306 $357 $388 $415 + 7%

The U.S. Ofice of Education Library
Service reported that 254 public library
systems in 1960 spent $705,000 for audio-
visual materials. 46 city and county public
libraries in 21 states and the District of
Columbia each spent over $5000 annually
for films and records. The Wayne County
Library appropriated $32,495 which, when
added to Detroit’s $7,735 gives it the largest
library audio-visual budget in the country.
Reynolds Audio-Visual Library, Rochester,
N.Y., claims the largest collection with
3090 titles,

Medicine and Health

Medical and public health motion pic-
tures were off decidedly, down to an
estimated 250 titles from 1960’s 300. Al-
together, the total dollar volume was off
an estimated 12.5%, for the year.

Release-print orders were likewise off,
as was print circulation. Projector pur-
chases, on the other hand, were strong,
doubling the 1960 figure.

1961 a Good Year

While the monetary gain of 1961 over
1960 amounted to 79, (Table VII),
nontheatrical film and audio-visual leaders
were primarily challenged to find better
and more cconomical ways of achicving
their goals.

Some audio-visual dealers felt, to a cer-
tain extent, that the newborn 8mm sound
program hurt the sale of 16mm sound
projectors.

Some veteran audio-visual administra-
tors, however, maintain that while the
field may experience a pause in its climb,
this is necessary as basic decisions are made
that will open up greater opportunities.

Two major advancements of the year—
technological improvements and the entry
of several book publishers into the audio-
visual field—are signs calling for confidence
in the future. The need for better com-
munication in a jet-age world places a
great responsibility on the nontheatrical
film and other audio-visual media.

Complete 16mm Laboratorny
FAST QUALITY SERVICE

Negative or Reversal Processing
Color Duplicating
Black-and-White Duplicating

Editing

Sound Recording

Titling
Animation

Write for Price Schedules

735 POYDRAS STREET, NEW ORLEANS, LA, JACKSON 2-5364
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membership and the fleld. They are inserted
three months, at no charge to the member The
Society's address cannot be vsed for replies.

|

Positions Wanted

Instrumentation and High-Speed Photography
Coordinator. All military and civilian equip-
ment and techniques; motion-picture and still;
also metric applications. Resume on request.
Reply to Photo, c/o Mercurio, 28-17 Astoria
Blvd., Long Island City 2, N. Y.

Production Manager. 14 yrs extensive back-
ground aircraft and missile industry: administra-
tive and management, aerial, public relations,
high-speed, research and development, publica-
tions, missile field-test project photo supervisor,
motion pictures and stills, color and black-and-
white; photography for advertising agency; pro-
duction manager for photographic operations
including 16mm sound stage and location, com-
mercial stills, audio-visual film-strips, sound and
color. Motion pictures include more than 70
half-hour TV productions among others. Ad-
ditional experience includes photo-journalism,
college instructor in photography, working
knowledge of graphic arts as related to photogra-
phy; B.S. and M.S. degrees. Married, children,
willing to relocate, resume on request. Reply to
Photography, Box 2255, Abilene, Texas.

Assistant to Executive in Photographic Field.
Extensive experience in aerial photography with
over 4,500 hrs pilot time, photographic inter-
pretation, photogrammetry, photographic instru-
mentation, motion-picture production and photo-
graphic research and development. Member Am.
Soc. Photogrammetry, SMPTE. Age 43, mar-
ried. Resume on request. P.O. Box 4476,
Pensacola, Fla.

Lab Tech. Motion-picture color timer, B&W
timer, printer, neg. worker. Working knowledge
as cameraman, operated optical and animation
cameras, set up color printing operation in
large laboratory. Loyal and hardworking, wishes
position in motion-picture production organiza-
tion or laboratory outside New York metropoli-
tan area. Full resume on request. P.O. Box_ 145,
Fort Lee, N.J.

In-plant, Audio-Visual Producer. Expe-
rienced live & film TV producer-director, Lab
Chief and Sound. 20 years professional service
for TV, industry & education. Age 41, married,
willing to relocate. Personal film equipment list
& resume on request. Have own 11 B Processor,
B & H I Printer, Westrex & Maurer Recorders,
available if desired. Johnson Tele-Visuals, Box
809, Denver 1, Colo.

Motion Picture Production. Experimental film
maker with unlimited creative imagination. New
York Univ. Motion Picture major, B.S. Degree.
5 yrs production experience; producer, director,
editor own films. Two Cannes Film Festival
Awards 1958, 1961; awarded silver medallion
by Screen Producers Guild in Jesse Lasky Com-
petition. Resume on request. Films available as
sample ol ability. Tloyd M. Williams, 304 East
90 St., New York 28.

Positions Available

Design Engineer — Electromechanical Photo~
graphic Systems. Position responsibility in-
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