T. F. O’Laughlin and J. A. Semmelmayer,
all of Eastman Kodak. Mr. Maruoka and
Mr. O’Laughlin discussed Kodak’s new
Ektachrome super-8 films and the new
Autoprocessor. Mr. Semelmayer presented
a three-screen multimedia film, How
Business Looks Today, showing how modern
audiovisual techniques can strengthen and
improve communications.—Joseph A. Sem-
melmeyer, Secretary-Treasurer, (Eastman Ko-
dak Co.), 3250 Van Ness Ave., San Fran-
cisco, CA 94119.

TORONTO, Sept. 16—The meeting was
held at the Ryerson Polytechnical Institute
with an attendance of 62. The speakers
were Michael Barlow of Canadian Broad-
casting Corp. and Kenneth Lisk of Eastman
Kodak Co. Mr. Barlow presented a paper
on “Computer Controlled Switching in
Small Television Stations.”” He outlined the
CBC experience in automatic switching
which led them to try computer control to
achieve increased flexibility and to lower
capital cost. The paper described the in-
stallations in Vancouver and Moncton.

Mr. Lisk presented a paper on “Color
Television Film Recording From a Shadow
Mask Tube.” He described the problems

reviewed

American Film Institute Catalog:
Feature Films 1921/30

Kenneth W. Munden, Executive Ed. Pub-
lished (1971) by R. R. Bowker Co., 1180
Ave. of the Americas, New York, NY 10036.
1653 pp. 11} by 8% in. Price $55.00.

The first of a projected 19-volume series
listing all U.S. feature film, short subject
and newsreel productions from 1893
through 1970, this is an impressive start in
a national filmographic survey undertaken
by the American Film Institute. Every
film produced in this country for theatri-
cal exhibition since the beginning of film-
making will eventually be recorded and
described. This initial tome is labeled
“F2,” since it will in time be preceded by
volume F1(Feature Films 1911-1920) and
by Volume A, dealing with the 1893-1911
period.

The present volume comes in two secc-
tions. The first, 936 pp. long. lists alpha-
betically 6,606 features produced in the
U.S. during the 20's. Extensive data in-
clude names of producer and distributor,
release date, physical description (e.g. “Sd
(Photophone); b&w. 35mm, 8 recls, 6,687
ft”), full production and cast credits, lit-
erary source, a description of contents run-
ning an average of 150 words, song and

encountered in developing this method and
discussed the solutions. He described the
equipment and also the standardization
procedure. He also presented films, includ-
ing 8mm, to demonstrate the quality that
could be achieved by use of this method.

Formal versions of both these papers were
published in the Journal for October 1971,

A lively discussion followed presentation
of the papers. The meeting was preceded by
a social hour.—Alexander R. MacGregor,
Secretary-Treasurer, (Ontario Dept. of Educa-
cation), 1670 Bayview Ave. (Willowdale),
Toronto 17, Ont., Canada.

NASHVILLE, Sept. 23—The mecting was
held at the Nashville State Technical
Institute. Eighteen members and guests
attended. Members of the faculty and staff
of the Nashville State Technical Institute
presented a program outlining the school’s
role in preparing the technicians and engi-
neers of tomorrow. The program included
demonstrations in the fields of electronics,
physics and data processing. One of the
highlights of the meeting was the opportun-
ity for members of the audience to challenge
a computer to a football game.

Bill Moore and Duane Muir, both of

dance numbers in musicals, and finally a
key to the film's subject matter as indexed
in the 2nd section.

The 2nd section, 717 pp. long, contains
indexes of credits and subjects, cross-ref-
erenced to the Ist section. It lists alpha-
betically all personal, institutional or cor-
porate names from section one, followed
by the relevant film. It identifics literary
or dramatic sources by author’s name, and
lists subjects in alphabetic order (e.g. Ab-
dication, Chicago, Lunatics and Sclf-Sacri-
fice).

The catalog has been in preparation for
a long time and the outcome indicates that
the intensive planning was highly worth-
while. The book is produced by computer-
ized optical-scanning devices and printed
on good-quality stock that insures a long
library-shelf life. Its precminent value to
scholars is that it makes readily available
a basic reference source of unequaled scope,
accuracy and convenicnce, scanning the
wholc body of U.S. theatrical film produc-
tion. All-encompassing in its coverage, it
is scrupulously and expertly researched,
and presented in a manner that makes its
use simple, rewarding and enjoyable.

It will take about 10 years to publish all
19 volumes of the serics. The next issu-
ance, scheduled for early 1972, will deal
with the 1961-70 period. While invaluable
to scholars in the field, this set is indis-
pensable to all librarics, whether they be
concerned only with film or interested in
the broader aspects of American society.—
George L. George, Directors Guild of
America, 110 W, 57 §t., New York, NY
10019.

The Study of the Impact of Research and
Utilization Media for Educational Pur-
poses — Final Report: Overview

By Robert Filep and Wilbur Schramm.
Published (1970) by the Institute for Edu-

Nashville State Technical Institute, gave
brief talks on the history and objectives of
the school.—John F. Swanson, Secretary-
Treasurer, (WLAC-TV), 2601 Lincoya Dr.,
Nashville, TN 37214,

HOLLYWOOD, Sept. 28—Thc meceting
was held at CBS Studio Center with an
attendance of 180 members. The speaker
was Kenneth I. Taylor, Technical Director
of CMX Systems, Sunnyvale, Calif.,, who
presented a paper on ‘“Random Access
Editing System.”” He described the sophisti-
cation of the CMX Computer Edit and the
system’s assembler portion which. is de-
signed to interface and control highband
video recorders. He explained that it pro-
vides the ability to study action bidirec-
tionally in still-frame mode and at variable
speeds. He also explained how random ac-
cess to program material is possible by use
of a newly developed video disc pack re-
corder which operates under computer con-
trol. Following the presentation the audi-
ence was given the opportunity to examine
the CMX Editor, A dinner was given pre-
ceding the mecting at Sportsman’s Lodge
in Studio City.—William J. Wade, Secretary-
Treasurer, (Universal Gity Studios), 12946
Valleyheart Dr., Studio City, CA 91604.

cational Development, 999 N. Sepulveda
Blvd., El Scgundo, CA 90245. 68 + vi pp.
+ 44 pp. of Appendix. Diagrams. 5} by
81 in. Paperbound. Price $2.25.

The value of this publication is indi-
cated in one way or another by its label
of “Final Report.” The goal of the Na-
tional Defense Education Act, Title VII
1958-1968, is sct forth and the administra-
tion of the funds allotted and the admin-
istration of the other provisions of the
Act arc described. The National Defense
Education Act was made a law on Septem-
ber 2, 1958. Its purpose was to “encourage
research and experimentation in the more
cifective utilization of television, radio,
motion pictures and related media” (in-
cluding by later amendment, printed and
published materials). In the 10 years it
was in existence more than $40 million
was spent on some 600 grants and con-
tracts.

In this book there may be little that is
new for those generally acquainted with
the Defense Education Act, although the
scope and naturc of the projects may be
a revelation to many readers.

Many of the persons cited in the book
as having been involved in the passage of
the Act by presenting their testimony be-
fore the House Committee on Education
have spoken at Conferences of the Socicty
or are authors of papers published in the
Journal. Among these distinguished names
are those of Charles H. Percy, Morris B.
Mitchell and C. Ray Carpenter (all men-
tioned on p. 11).

The tabulations beginning on p. A-l,
listing the projects and locations of the
contractors, the officials responsible, the
years of the contracts and the amounts
spent in thousands of dollars are of dc-
tailed interest—Edit.

The Optical Industry & Systems Directory
Published (1970) by the Optical Publish-
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The Mediumis as Modern

as the Message

It took about as long for graphic arts to develop
Vidifont as it took for the space program to land
men on the moon. And for television programming
the results are equally innovative. This new gener-
ation television display system by CBS Labora-
tories offers broadcasters:

* A choice of type fonts and sizes * Exclusive pro-
portional letter spacing + A unique type font (CBS
NEWS 36) that is graphically superior to any being
used today * Upper and lower case characters -
Display on command and in real time * Instant
editing and automatic centering * Word by word

color * Built-in edging « Three-speed flashing, roll
and crawl «+ Message storing up to 9600 lines.

Vidifont adds a new dimension to television dis-
play and opens up a whole new area of program-
ming possibilities for your station.

CBS LABORATORIES

A Division of Columbia Broadcasting System, Inc.
227 High Ridge Road, Stamford, Connecticut 06905
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OXBERRY'S

|ACME &
RESEARCH PRODS

Avallable for

NOW you can pull
out a dry gate

AND plug in a
liquid gate.

v TWO SWITCHES
v TWO REGULATORS

A self contained, normal loading, unit that's ready to go in minutes. Virtually
eliminates scratches and passes splices easily without causing bubbles, liquid
spillage, streaks or turbulence, at freeze frame, normal speed and up to 600
f.p.m., with a pin registration system.

The systems liguid is maintained at approx. twe pounds pressure Liavio o .-
by a pump and regulator, bypassing all excess pressure back to - i VACUUM
the reservoir, which contains a regulated bubble trap. The vac- e S s waba ks . i
uum pump maintains approx. live inches of mercury vacuum,
which returns all fluid to the reserveir. With a constant flow
of filtered fluid, the film is totally immersed and eliminates

(1
(]
UNTORS

scratches and dirt, The twe thick optically flat glass windows
minimize the effect of dust and dirt on its' outer surface, and
is specially coated to maximize light passage. The film is held
at your normal focus plane for follow focus

Division of Richmark Camera Service, Inc.

DXEEFIF!Y 516 TIMPSON PL., BRONX, N.Y. 10455
Tel.[212] 585-0730 Cable OXBERR\’. N.Y.

IDEAL FOR MINI THEATRES
16 or 35 mm

Easily mounted on 35mm and 16émm carben arc pro-
jectors, and most incandescent projectors.
R lllumination is eight times that obtained from
LA incandescent sources for 16mm projectors, the
maximum the film can withstand.
llluminatien equals that of low powered carbon
arcs for 35mm projection,
_...:_——l—‘ The steady, high intensity daylight white light projects
big, brilliant pictures with faithful color reproduction.
No moving parts. “Mighty Mite' Systems in 450,
900 or 1600 wattages include lamphouse, silicon
transformer-rectifier supply and bulb.
Bulb life expectancy of over 2,000 hours.

s o B

Send for brochure.

THE STRONG
ELECTRIC CORPORATION

Phone (419) 248-3741
539 City Park Ave., Toledo, Ohio 43601

ing Co,, Inc., Seven North Street 232, Pitts-
field, MA 01201. 552 pp. 8% by 11 in. Pa-
perbound. Price $19.50.

The 17th Edition of the Optical Indus-
try Directory is the only existing publica-
tion which covers the field of optical in-
strumentation and systems design and fab-
rication.,

The 552 pages of directory list hundreds
of American as well as foreign manufactur.
ers and suppliers who deal with modern
optical design., For the convenience of the
user the directory is designed for optimum
use and speed of reference. Regardless of
what information is required it is de-
signed to respond quickly by categorizing
the data into basic sections.

The Optical Products and Services Sec-
tions list manufacturers, suppliers, and
designers in over 600 categories. The Sys-
tems Section lists manufacturers and sup-
pliers in over 100 categories covering spe-
cific basic types of systems. The Editorial
Sections contain not only a large number
of cross references but also a comprehen-
sive listing of some 700 items of product
literature. Domestic and foreign manu-
facturers and suppliers are listed both al-
phabetically and geographically as well as
by countries. A Table of Stock Lenses
listed according to the manufacturer cov-
ers available lenses for photographic, pro-
jection and optical instrumentation.

The Directory can be highly recom-
mended and should be a must in a refer-
ence library, whether that of a designer,
engineer, physics student contemplating a
career in optics or the organization officer
who needs to have an accurate quantita-
tive measure of his market.—4. E. 4.

Television’s Classic Commercials:
The Golden Years 1948-1958

By Lincoln Diamant, Published (1971) by
Hastings House Publishers, Inc., 10 E. 40
St., New York, NY 10016. 305 + xiii pp.
1us. 63 by 9 in. Price $14.50.

In 1969 expenditures for TV advertis-
ing in the United States totalled close to
$3 billion ($2,812,865,500 according to Ap-
pendix B in this informative book). The
three top advertisers (over $100 million
each) were Proctor & Gamble, General
Foods Corp. and Colgate-Palmolive Co.

These impressive figures must mean
something and author Diamant sets out
to give us some clues to the significance
of the TV commercial in practically every-
body’s daily life. He describes the book as
“, .. perhaps some kind of funny Valen-
tine to the outpourings of a gigantic in-
dustry that did not even exist 25 years
ago.” (Mr. Diamant has been extremely
active in the worlds of TV broadcasting
and advertising. From 1955 to 1969 he was
a TV commercial production executive for
various well-known advertising agencies;
while with Ogilvy and Mather he pro-
duced the Shell Platformate campaign.)

In this book he examines 63 TV com-
mercials produced between 1948 and 1958
that were cited as “classics” by judges of
American Television Commercial Festi-
vals. Each of the 69 commercials is illus-
trated and transcribed in analytic script
form, and accompanied by a nostalgic and
witty critique by the author, Mr. Diamant
undoubtedly enjoys TV commercials —

936 November 1971 Journal of the SMPTE Volume 80



November 1971 Journal of the SMPTE Volume 80




Periect
butt-weld
splicing for
Polyester
hase films!

The Gryphon Thermal Butt-weld Splicers  forced to bead. This creates a strong
are designed specifically to join, Estar, web fusion bead which is trimmed by a
Cronar, Mylar and Gafstar film strongly built-in skiving tool.

and accurately as required for normal

editing, film and leader repair, print Operation is accomplished in four easy,
assembly and other general laboratory precisely controlled manual steps,
purposes. requiring only a few seconds for

The splice is formed by using radiant sach;splice.

heat to soften film ends which are then Models are available for Super 8mm,
brought together under compression to 16mm, 35mm and Super 8/16mm combo;

the degree that some excess material is 16mm and 35mm microfilm.

Send for detailed literature on Gryphon Splicers and Rewinds.

-ﬁf’
i \_\ INSTRUMENTATION MARKETING CORPORATION

L) R N N A N N N N N N N N NN

\ ’ 820 South Mariposa Street Burbank, California 91506 / (213) 849.625]

938

Binders for
SMPTE - sponsored
American

National
Standards

and

SMPTE
Recommended
Practices

for convenience in assembling and storing your file of

Standards and Recommended Practices.

Order these high-quality, durable leatherette ring binders,
in sets of two, from SMPTE Headquarters. Price per set
including mail charge: $11.00: North American Continent;
$12.00: Elsewhere.

Society of Motion Picture

and Television Engineers
9 East 41st Street, New York, NY 10017

making them, looking at them and re-
membering them; even a reader who
hates TV and loathes commercials could
enjoy the author’s wry comments. For ex-
ample, “. . . Colgate’s Ajax and its ‘white
tornado’ concept — which sold 35 million
bottles in five months and of course left
America cleaner (and probably more pol-
luted) than ever.”

The author’s Introduction to the book
begins wih the statement: ‘“There seems
no question now that something is very
wrong with our society. Materialist infec-
tion was always with America; but it is no
accident that it started festering in the
ycars immediately after World War II,
when television took hold of home after
home and — almost without exception, like
a narcotic — mind after mind, sliding us
nightly into a flickering era of national
schizophrenia.”

One would expect a book that starts out
that way to launch somewhere into a grim
diatribe against the commercialism of TV
commercials or at least present an “in
depth” approach to the ills of our times
and their relation to the “idiot box.” On
the contrary, cach of the 69 commercials
seems to the reader funny and charming
and rather endearing, even though the
author does not shy away from making
some bitter little comments. For example,
“. .. the American cigarette developed an
entirely new and charming personality . . .
and all the successful campaigns helped
bring a great number of viewers a little
closer to lung cancer.”

This would seem to be an example of
hating the sin and loving the sinner (the
amusing TV commercials).

The author describes (in a chapter on
Development of the American Television
Commercial) the step-by-step process of
producing a commercial, discussing such
matters as color, storyboards and scripts,
typography and titles (“Keep all titling
well within the safety perimeter of the
SMPTE standard”), cost estimates and
animation, videotape and other technical
topics.

This is a book that has a little some-
thing for everyone and it is well worth
reading. — Edit.

Electronic Circuit Design Handbook
(4th ed.)

By the Editors of EEE Magazine, Pub-
lished (1971) by Tab Books, Blue Ridge
Summit, PA 17214. 416 pp. Illus. Dia-
grams. 8% by 11 in. Price $17.95.

The second edition of Electronic Cir-
cuit Design Handbook was reviewed by
Waldemar J. Poch in the March 1970 is-
sue of the Journal. There is little to add
to Mr. Poch’s evaluation — “The book is
particularly good in its wide range of
pulse and timing circuits . . . the princi-
pal merit of the book is undoubtedly its
use as a source of ideas for the inveterate
experimenter.”

The second edition presented 472 dif-
ferent electronic circuits in 19 circuit cate-
gories. The fourth edition presents 650
circuit designs in 19 categories. It con-
tains more than 750 schematic diagrams,
waveforms and illustrations which pre-
sent all component values and other data.
— Edit.
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The new Newsporta Amplifier -$730

INPUTS

an _

g@s u@s

Built to meet the very exacting specifications laid
down by Rank Film Equipment, the Newsporta
amplifier is designed for use with 16mm cameras
fitted with sound module and using pre-striped
film. It can be used with any make of sound
module simply by fitting the appropriate cable
connections. Servicing is easy, because
construction is on a modular basis using
interchangeable circuit boards. And the price is as
much as 30% less than its nearest competitor —
yet the Newsporta still offers you some extra
features!

For fuller details of the $730 Rank Newsporta,
just send off the couponright away |

Name

1

We'll repeat that.
The last word In
single sound system amplifiers,

the compact
Newsporta-

only$730!

NK FILM EQUIPMENT
m:uspoau AMPLIFIER

;o

. F.
¥, o Q_z 6
AT

———

The specification speaks for itself:

¢ 3 microphoneinputs, 60 or 200HZ

e Lineinput

e Main Gain Control to control mixed signals

e Automatic level control circuitin orout

e Head set A or B monitorselection

e Record meter A or B selection

e Bias push button—enables meter to display
recording bias current

e Battery push button check

o Sound level meter —displays record and monitor
playback on VU meter scale

e Camera connection for charging battery (if
rechargeable cells used). This may also be used to
power amplifier from external supply source.

] %@ To: The Rank Organisation Inc., 444 Madison Avenue, New York 10022, U.S.A.
Please send me complete details of the new Newsporta Amplifier.

I Address
|
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