—— MESSAGE FROM THE EXECUTIVE DIRECTOR

Results of the SMPTE Membership Survey

In January we began the process of a Society-wide membership
survey. Linda Alexander, SMPTE’s Marketing Coordinator,
organized and led this effort. The results are in and her com-
ments follow.,

You woke up today and the world was different from yester-
day. Your outlook wasn’t quite the same either. Your nceds
changed. And though its mission remained steady, your SMPTE
membership changed to reflect those needs.

SMPTE membership is a good value, meeting the needs of its
members professionally. So indicate the findings of the 1999
SMPTE Membership Survey.

According to the results, positive indicators show that

* SMPTE provides access to exclusive information, giving a
competitive edge to its membership.

« Membership in SMPTE is highly regarded, cnhancing the
image of the motion imaging industry.

« If SMPTE only offered one product or service, it would be
the well-respected and informative SMPTE Journal.

Eighty-five percent of respondents feel the benefits they
reccive are worth the price of membership. Overall, 60.2 pereent
rated SMPTE membership good, while another 22.1 percent fecl
it is an excellent value,

Information Everywhere

In the age of information overload, the most important reason
people join SMPTE is access to information. But i’s not just
any information; members value the cxclusive knowledge
acquired only through SMPTE.

Almost 30 percent said they join to get the SMPTE Journal,
another 21 percent said SMPTE provides them with information
they cannot get elsewhere. That exclusivity is the reason another
31 percent belong—because SMPTE enhances the image of the
industry.

Converging technologies, common interests

While the industries that SMPTE serves are diverse, many
members are at the same point in their carcers. Almost half of
the respondents (44%) classified their job function as engineer-
ing/technical, while 28.4 percent considered themselves manage-
ment. SMPTE embraces other significant titles as well: 8.1 per-
cent are in post-production, 7.1 percent are in sales or marketing,
3.2 percent are in production, and 1.7 percent are students.

One quarter of respondents work for a manufacturer, dealer,
or distributor (26.3%) while another 16.2 percent work for a
television station or nctwork. Ten percent work for post-produc-
tion facilities, and 10.6 percent work for a consulting firm.

Our advertisers will be happy to know that SMPTE members
have substantial purchasing power. Almost 92 percent of respon-
dents have a role in purchasing decisions. Nearly half (48.1%)
can specify or rccommend, while another half 43.7%) are [inal
decision makers.

It’s chemical, not magnetic

What would you like SMPTE to do more of? Nearly 13 per-
cent said SMPTE should focus more on motion picture/film, fol-
lowed by hands-on education and training.

What would you like SMPTE to do less of? Again, film peco-
ple spoke up. television and vidco tied at 13.6 percent; technical
language, electronics, and compression ticd at 6.8 pereent,

Web site

Access to information is important, but instant information is

better. That’s what many |
members said when comment-
ing on the SMPTE web site.
Almost 60 percent of respon-
dents visit the SMPTE web
sitc monthly, whilc another 7.9
percent visit it weckly. Many
use it to keep up with engi-
neering developments (36.3%),
while another 28 percent use it
for conference information.
Users rated it good overall
(64.5%).

Nearly 14 percent of respondents said having Standards avail-
able on the web sitc would make it more useful. Other requests
included updating information on members (9%), adding morc
links (9%), and adding technical information and documents.

Speaking of those purchases ...

If you’ve ever had trouble contacting a SMPTE member,
there is a rcason. They’re always traveling to conferences and

“trade shows. Thirty-six percent of our products are purchased at

SMPTE conferences or at trade shows like NAB, ShowBiz
Expo, and SIGGRAPH.

Snail mail is still the way to go when it comes to ordering
SMPTE products to enhance your career, according to 27.6 per-
cent of respondents. Their next favorite method was by tele-
phone (18.7%). Only 8.4 percent said they purchasc online most
often, with 8.1 percent faxing orders. Respondents said they usu-
ally lecarn about SMPTE products through the Journal (54%),
trade shows (12.8%), and SMPTE confercnces (12.2%).

We’re glad you’re reading this

Almost all SMPTE members read the SMPTE Journal on a
monthly basis. Sixty-eight percent agree that the content of the
Journal is just right. A few (26.9%) fecl it is too technical, while
only 4.8 percent of respondents think it is not technical cnough.

The Journal is so important to SMPTE members that it is the
number one benefit of SMPTE membership. Thirty-nine percent
of respondents said if SMPTE only offered one product or ser-
vice, it should be the Journal. Standards (19.4%) and confer-
ences (6.2%) were also favored.

Sectioned off

About half of our members take advantage of local Scction
meetings (45%). Time and distance prevent the other 55 percent
from attending.

Nearly one third of respondents have recently attended a
SMPTE conference (27%). Again, time, cost, and distance were
mentioned as reasons for not attending. Those who went did so
to stay updated (5.1%), because good information was offered
(2.9%), and because of DTV topics and changes in technology
(1.8%).

In today’s world there is technological advancement in every
comer. As boundarics between disciplines blur, SMPTE will be
right there with its members, embracing change while continuing
to offer somcthing for everyone.

Thanks again to all who participated in this survey. SMPTE
has already begun putting your comments into action. In May,
the Executive Committee met in New York City for a strategic
planning session. The survey was used as a stepping stone to
move the organization forward. Watch this space in future issues
to find out more about how your leaders are paying attention.
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