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Now any lab rorardless of slze, can have
the quality and reliability of Mlcro-Damand
at prices geared to the volume of its op-
eration.

Now the patented Micro-Demand film trans-
port system comes in afull line of Filmline con-
tinuous, commercial film processors. Priced
fFrgm $8,900. With speeds from 7 FPM to 325

Introducedin 1968 inits *‘Custom Line’’ ma-
chines for professional commaercial labs Micro-
Demand remains the most advanced demand
drive transport system yet devised for film
processmS

Micro-Demand dependability is outstand-
ing—it will run 24 hours a day, seven days a
week, at top speed, with virtually no main-
tenance.

The inherent design of the Micro-Demand
system allows the use of conventional film
rollers and bearings, eliminating the need for
fragile plastic spring bushings, eccentric wob-

Distributed Overseas by:
Bell & Howell Ltd.
Wembley, Middlesex
Hao1EG, England

CORPQORATION
MILFORD, CONNECTICUT

Whatever the speed—Micro-Demand meets the need.
Filmiine’s Citation Series Processors
with Micro-Demand Drive.
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ble rollers or other mysterious contrivances.
"Push-Button' operation and reliability aliows
the operator to perform other functions while
the machine is running.

All Filmline processors use stainless steel
construction throughout except where other
alloys or formulations are recommended or
proven superior.

Ever¥ Filmline machineis designed for ‘'Zero
Down Time™' and backed by a superb perfor-
mance record compiled in over 25 years of con-
tinuous service to the industry. Twenty-five
years in the forefront of processing machine
design and innovation.

Partial Listing of Filmiine Installations:
Deluxe-General, Technicolor, Inc., Capital
Film Labs., Byron Motion Pictures, TVC
Labs., Movielah, Radiant Laboratories, Guf-
fanti Labs., Precision Film Labs., Bellevue-
Pathe, ABC, CBS, NBC Network TV, NASA,
General Motors, RCA, iBM, AEC. .. and thou-
sands of others.

Filmline Corporation
Milford, Connecticut 06460
Area Code 203 - 878-2433
TWX 710-4623733

FREEZE-FRAME & SLO-MO
“the easy way”

ATHEHA 4000 =k

The Athenas give you
<8 | six more features
./ than the RCA TP-66
or the EK CT-500:

AT LOWER COST!

1. Freeze-frame, instant start/
stop, animation, slo-mo—all
direct from film to tape by
TV film chain.

2. Digital control CMOS cir-
cuitry for complete low-volt-
age ramote control and/or
computer control.

. 115V 60 HZ or 220V 50 HZ

. Modular digital design for

easy service.
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See us at SMPTE Booth 559 a4y

. Extended 2-3 year warranty.

- Insured against obsolescence
—retrofittable to new design
improvements and options.

ATHENA 5000
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L-W INTERNATIONAL
6416 Variel Avenue

Telephone: 213/348-8614

~**  Woodland Hills, CA 91367 U.S.A.
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Books, Booklets, Brochures

Images, Images, Images: The Book of Pro-
grammed Multi-Image Production (S-12),
examining in-depth justification, planning, pro-
duction, and presentation of multi-image pro-
grams, is available from Eastman Kodak Co.,
IPD Customer Services, 343 State St., Roches-
ter, NY 14650. Among the various topics dis-
cussed are setting objectives, selecting the media
and visual format, writing the project proposal,
choosing the right equipment, producing the vi-
suals, creating the script, editing the visuals,
programming the equipment, and setting up for
presentation. Hlustrations include 354 color pho-
tos, 20 line drawings, and numerous charts and
checklists. The price of the book is $15.95.

The Academy Awards 1979 Oscar Annual
by Martin M. Cooper, seventh in a series of
Academy Award annuals, has been published by
ESE California in cooperation with the Academy
of Motion Picture Arts and Sciences. This an-
nual, priced at $14.95, covers the 1979 Awards
in detail with stories on all nominees as well as
winners. Color photographs from the Slst tele-
cast of the Oscars are included.

Electronic Displays by E. G. Bylander, with
comprehensive coverage of the uses and applica-
tions of digital displays for the practicing en-
gineer, is available from McGraw-Hill Book
Co., 1221 Ave. of the Americas, New York, NY
10020. Detailed information is presented on the
display family, fonts and applications, photome-
try and contrast enhancement, general engineer-
ing practices, mounting, and driving. The more
popular symbolic display types: gas discharge,
VLED, vacuum fluorescent, and liquid crystal
are described. The 175-page book contains 129
illustrations and is priced $19.50.

Bibliography sheets of suggested books and
publications in the audiovisual field have been
prepared by the National Audio-Visual Assn.
(NAVA), 3150 Spring St., Fairfax, VA 22031.
The sheets are available in five subject areas:
general audiovisual communications, including
operation and maintenance of equipment, mate-
rials, and production facilities; audiovisual peri-
odicals/trade jounals; planning your audiovisual
materials and presentations, including general
photography and graphic arts; motion pictures;
and videotape. Individual copies are available
upon request, bulk quantities are available at
minimal cost.

7 Ways to Make Your Slide Shows Better, a
4-page illustrated brochure describing Navitar
slide projection lenses, is available upon request
from D. O. Industries, Kowa Optical Division,
317 E. Chestnut St., E. Rochester, NY 14445,
The brochure covers lenses from 1 to 9 in and
includes a 35mm projection chart planned to be
helpful to audiovisual producers and projec-
tionists who make slide presentations from vari-
ous projection distances.

The Adwar Video catalog (64 pages) offering
a wide selection of industrial and home video
equipment, is available upon request from Ad-
war Video Corp., 100 Fifth Ave., New York,
NY 10011. The catalog contains several sections
on such subjects as how to plan a video studio,
closed circuit television system, or videocassette
network. Other sections provide tips on video
lighting, portable battery use and care, micro-
phone recording techniques, and pre-editing
preparation.



There is only one cutting table that

can beat the Oldelft table:

the Oldelft table with gfy\vn optics
- |

Cinemonta, the Oldelft

film-editing table, '

in its standard version
offers more benefits than
its closest competitor.
Greater ease of operation,
higher reliability,improved
image brightness and
better sound quality.

Yet there is an editing
table which is an
improvement on the
standard Cinemonta:
the Oldelft table with the
unique optical crown
system. Thanks to this
system the quality of the
viewer image can be
compared only with that
obtained by a film
projector: unsurpassed
brightness and a
resolution power of
more than 60 lines/mm.
Hard facts which you
can see for yourself.
Telephone us and make
an appointment for a
demonstration of the
Oldelft film-editing table.

Cinemonta film-editing
tables are a development

of Oldelft, a firm that
knows all about the
combination of the
technologies of optics
electro-optics, mecha-
nics and electronics.
Purchasing a Cinemonta
means an investment
for the future.

Cinemonta tables are
available in various
16 mm and 35 mm
versions.
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KLM Associates, Inc.
11810 Charen Lane
Potomac,

Maryland 20854, USA

(301) 299-7259 telex 64249
(213) 931-6151 West Coast
Tel. (01) 542 11 71

Cldelft

(nv Optische Industrie

De Oude Delft)

van Miereveltlaan 9, Delft
Holland

Tel. (015) 12 40 44/13 29 23
Telex 32384
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“You have to know when not to cut”

Margaret Booth, Vice-President of post-

production for Rastar Films, bas been editing

Silm for 62 years and is still at it. Many
Jamous directors have relied gratefully on
ber skills. Young editors might take a
moment to read Miss Booth$ wise counsel
and, along with Kodak, rejoice that they

are a part of the same industry as this warm
and gracious woman.

I become involved from the start
of a script. I read the scripts and make
suggestions on cutting. Sometimes, [ go to
the director and say, ‘If you would give me
a pan shot from here to there, it'll make it
smoother and nicer." Most directors appre-
ciate this help.

“The really good directors do their
homework. They plan ahead. Ford knew
what he wanted. He wouldn't even come
near the cutting room. I showed him the
picture when [ finished making the cut.
It’s different with every director, but all the
really great directors have one thing in
common—they know what they want.
And that’s a wonderful thing because there
isn'tany confusion on the set.

“Rhythm is everything. If you don't
have rhythm, you don't have a very good
editing job. When I was cutting silent pic-

Be'ey

tures, | used to count—one, two, three, four,
cut—Dbecause it helped carry the rhythm. Of
course, now that there's sound, the sound
carries you along, and it carries the audience
along. So you must cut on the beat each
time. It's like the Rockettes. If they get out
of step, they're not the Rockettes, It’s that
way in film.

“Tempo means so much. If you have a
picture that has tempo, and then you slow
down, the film seems to dip, and the audi-
ence is left anticipating. You must always
keep the tempo going because the audience
is really a thousand feet ahead of you. You
have to be ahead of them if you can.

“When | first started, we used to splice
by hand. We'd have to match the sprocket
holes and splice by hand. We had to match
the action. Sometimes we just had to look
for a little dot or something on the negative.
Now, of course, we have this little splicing
machine. And when we cut negatives, all we
do is get the right key number and cut it. But
in the early days there were no edge numbers.

“You have to like editing to be a fine
editor. You have to have a feel for it. And
you have to learn to use just the long shots
for planning and then learn to punctuate
where it's necessary for the story. I think the
biggest mistake novice editors make is get-
ting all the dailies in and thinking it's neces-
sary to use every piece, every angle. The

mistake is saying. "Well, the director shot it;
he must want to see all of it." They get com-
pletely confused. But you also have to know
when not to cut. That is what editing is
about— knowing when not to cut.

1 recommend a film-editing career
to younger people because I think it’s won-

derful. You meet everyone, and you work on

something for six or eight months and then

go to something else that’s entirely different.

You're working with an entirely differ-
ent crew and entirely different personalities.
It's a challenge. Every day is a challenge.”

If you would like to receive our
monthly publication for filmmakers, Kodak
Professional Forum, write: Eastman Kodak
Company, Dept. 640, 343 State Street,
Rochester, NY 14650.

FASTMAN KODAK COMPANY
ATLANTA: 404/351-6510
CHICAGO: 312/654-5300

DALLAS: 214/351-3221
HOLLYWOOD: 213/464-6131

NEW YORK: 212/262-7100
ROCHESTER: 716/254-1300

SAN FRANCISCO: 415/928-1300
WASH., D.C.: 202/55%4-9300
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k Kodak. ..Official motion picture consultant to the 1980 Olympic Winter Games.
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